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Us:inngal Immersive Technology
e Virtual Reality %38 VR
e Augmented Reality 38 AR
e Mixed Reality %39 MR

Immersive Technology - Virtual Reality
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walulad Immersive dn15vengiilandiag1an1inselanlug19UNNuNas AUl
Wiudsanusoan simaluladiiiuunIusgmaiio

yaAnsiiulavesnalulad Immersive (Augmented Reality Uag Virtual Reality)

KU28: WUATUIHSUTUanST
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* Joyan1nnzil
=

91311: Statista Usg198370 International Data Corporation (IDC)

mamisusinauazniAnIsgudInonIAssia
nlasuuaus:legtininalulad Immersive vanida

dauudimamnainvasnisyadnivlavesnalulad Immersive w.A. 2563
13.9%

n1As$3 (Public)

14.1%

TnsJadumugiu (Infrastructure)
1.9%
/ duq

19.3%

n1ANIswan (Manufacturing)

18.8

WUAUIHStUanST

23.4%

NIANISYUAILAzUSNIS
(Distribution and Services)

37.4%

nasusina (Consumer)

#ian: International Data Corporation (IDC) Report 2020
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mstdinalulad Immersive
tugunouduniy
walulad Immersive anansashlUly
TunsUszduiusnandaminsvieadion
o MIgFegripuinfeuNITIBg
o MIANWIFUNITIRN
o msAnwuvdisnfivuioy

taeg1In1stdinalulad Immersive
UQOAINNSSUNISHDINYI
gunaulbunil

nsaifinvinistdinalulad Immersive
tudunoutdunis - Thomas Cook

U3¥M Thomas Cook (Ualvignanly
Ussimadangunaaesntsviosiienaiiousds
Tuidiosfiwesn

o lifunnuavlanngnénuazdoas
178%U WU Bloomberg wag Marketing
Week

o vonmsRwRlUfifuiiodheasn
ity 190% annsiignémnaedld VR
vieadieludlostheesn

CH
e
Thomas P
Cook
Try before you fly
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nsaifAnuynistdinaluladg Immersive
tugunaulduni - WWsntuaA Louvre
lnofifssaaigrisiluRfis ueiddl
A o oA ' 1 1l | =
Youdeavign iunfign wazlngigausiail
Yalan 1n159ARANILAZLAUSNEINAIY
naRalzinsinuaszaulandudiuiu
1NN 35,000 Tu Vail Nivs il
PR a P
wasUaziiou 10 duau

Wwssitua Louvre Wausnas Virtual
Tour tudaliinisuwss:uravollsa
CcoviD-19

o [ Unlvanssaugitnwu Virtual Tour
Free w1u https://www.louvre.fr/en/
visites-en-ligne

o WUa 4 Gnssansidnun Virtual
Tour

o HdmRzannsalfonyuimssAng
IaafiounsiAuuas

o Huvuausaiionyuaufals
Tuszeglndldanmsaaniiondy

o Hidrvuazlasudoyarasnainu
NIUATTUTTUNIALUNUTTEUATUE

. QL%'W:,J%mwﬁé'?wamuﬁaﬂz
aegluiiisdugiannisiiurulaiouass
RRTITRI
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nistdinalulad Immersive
tuszno131Gun1y
wialulad Immersive ansnsailuldy
TugdreUszaunisalszninamsviondion
o MIUIMN
o MIsUANEN58353 (Storytelling)
o  NSEUILANLELAINAUNSAUING
o MIAATEINIMIINITHOENS

tog1In1stdinalulad Immersive
AUNAINNSSUNISHDINHYD
Jus:KMIILaUNII

nsaiAnvanistdinalulad Immersive
Tudus:H3131GUN1 - Easy Jet
a1en130u Easy Jet Tusnsinvunn
nsuihiithtuedes (Cabin Baggage) Hu
58U AR Tnelagansaninsainvuianseth
Cabin Bag WH1uLdUnALATY Easy Jet
wialulagiiinanldnassiieio Smart Phone

n ahways
Wit doesnt fit. don't worry! You al

aad a bigger b33 -
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BTS ladwmalulad Immersive Useian
Augmented Reality u1lalun1suvmisuu
anfukaunaAty BTS 1nedl AR Map #

o g¥oyaanun dmiuniseenves
LHAYENIT NS DUNITTUULILADUANIUY
maAusaliih Wgldaunsansiageuneu
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o szyUaneny Tumsiiunalivie
WEenanniNAeInISLAUNILiDAIUIINE"
wazagaglunsiiungle

o UAMINATDLATNIOBN UALEEIUIEY
ANUEEAINURILAaTERTlA

o UAAIYIETUATTOLAAN 9 VBY

aa v a v
AFITANSIHNU harNISRUNIAIEsa T
BTS
1 4 = = 6
o STUUNSHIBFARULULSAlNY

Augmented Reality

uenniigaifegwemeUndindu
Stops “Content all around you” Toedi
LL@UW§Lﬂ%’mzﬂha%’mms‘ﬁagamsﬁmLﬁsn
nunstdnaluladinniuiiund s
(Location Based) ansnsathiaetoyaldiia
WU 2 98 uar 3 48 wazeuqwlagly
ﬁﬂ&ia%aﬂa‘?ﬁﬁ’uua%ﬁﬂﬁ (Users-generated
Information) uenaniigiefyszaunsel
nsvieaiiien viiliiZessngndssentiin
aulasniu wasteliigshaviondios SMEs
wiounawisafivamadeniduiidnly
e antu
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fun1svuds (Transport)
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A1uN15l59usy (Hotels)
nsysannisinalulaglulsausuasy
& a o & s
nanetdudedndulunisuevyszaunisal
wlanlmilvifiugnAn wun1smIvangUnsel
74 9 Tuvieaiinenemaades visen1sil Smart
Voice Assistance Tuviosin

AuUNIIAUTEYY

(Conference and Meetings)
n1sUsyuLadoudsaeiiuseansam

nTuEEMILLULTIaVLazanauwrs
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Husudusns (Service Robot) uaznisnaJing
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Tumslisinmsuyed Faldsiufessuudnludimeepamnssy Ineusazelindidnuwaugnsviau
uansiueenil Tnganunsawtadu 3 Ussinlug)q Ao
' s a ay Av o v ¥ = ' sl v o =
o JusuAuINISNdesUdunusiudeu Ao vusudfiawsaliney Titeya e
doansUosruliiudliuins wu vusuddeusu vusudsusenisenns Wudu
' s a ! v = i s J 1 9qwuo v ¥ o =
o YusuauImsnldludiu Ae vuswdngnasaliiwinlaniivisagiang
wu viusudaad usuddava Jusiu
o WUBUAUINIINIINGIAIENS fo viusuaTvimifigieg1ueauasaInty
NITUIUNTINOINIAERSUALNITUNNG WU usudidssyiRauld

Us:innssia inalulag mstgautudrou msweaurlusuinn
TsJusu JEUUdnluliA | e s¥UU Self Check-in e Full-service Automation

e 3¥UU Mobile Check-in
e 33UU Mobile Request

VUBUAUINS | o yiubus Front Desk o YUBUALITUATUINS
e Yiugus Concierge o YuuAsnwAIUUaRnY
o MUHUARI®IMNT
o VuguArYIsdIuM

suoIms sEUUsRlut@ | e Sruudw@InsInlaY e Full-service Automation
o STUUTISERUD AR
e 3D Food Printing

VUBUAUINIT | o viugusiu * VUBUAR1DTU

o VuguANTNNUESH
1 3

e YUYUR Bartenders
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3¢UU Mobile Service
Request
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VUgUAUNTERN
YuguidweIng
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52UV Audio Tour Guide | e S¥UU0-9158ANU1TH
32UV QR Payment SaluA
VUBUAUINIS Yiugus Tour Guide o YugUMINANLAZIALIUE
VusuainnAURensie GRIHITIRIAIGEN
Yo3ilyan)
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szuulannszihomlugds
J¥UU Self Boarding Gate
YUBUAUINIS viugudsieusuawmdy | e vuswddaiusadunsedn
vusuatieliandinise | e vusudsodnluifdud
YULUAUINITYNAN ﬁ:ﬂmamiﬁﬁmmﬁmmiﬁmw
ﬁusu@hﬁammﬁmﬁq sewinsusegnneeen
VugudvinALaEeIn
ViusuddsEIeq

VuguiN WP AN

30 wudlivmswasuwastus:aulan



(12961JHUBUAUSNIS
— « [
nUs:zaundwudsatuaiidszina

(12961JHUBUANIAUSNIS
- [
nUszaundwdusazoilney

Hilton waz 1BM Uakeausuile
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McLean Tu Virginia haENe ﬂ%ﬁ'ﬁ Connie
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ey Natural Language Classifier Hudu
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MesUlsusNAEIUiY
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MeN1sunng Med Bot 2014 faiwlag
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1.3 AsuFmMawadnUMsHoJies
(Three Colors Economy
and Tourism)

\wiswgnaaIudfe dduvoudswgna
wivouiansudulunaiaswgialndiiie
A15USURANIINISWAILINISNB WAL IUD
Usemea Tnethludueiu 3 wwnlibuvsewnn
Manmasjamildielidunndaau

a A = aa v

o HWya dodunaluladnyudu
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aa A = oA %) =
o iRy Hofvdnuveaeeny Fauly
' Aa & o A |
naupundaldunssduinfeulntdvesszuy
Wwiswgnavalan
A =

o 8v09 H909YANDIVDITEUY
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YaanuRlaniiudy

0.85° C

*2023-2555
(1880-2012)
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denszualanviulugiamananmnssu
@va1m (Green Industries) ¥MN5ULLIAR
o & ° ) v
AudsBugninluusuldluvannvanedinu
a & iado & v oo oA v a
Werluwesgrulnindndudesdiveliin
msseusulusEiUINUIA Neyuadftyves
nsmLIN1SviennenliUsrauAudse
& a v v W o
fia Mswasuihvnglvaenmaesiunainlan
198 Green Growth = USuaugaduindey +
gnszAumALUlaE + @3199UAMAMN
211978974 Thailand’s Second
Assessment Report on Climate Change
2016 uaz Global Climate Risk Index Report
2018 WU AMglaniaunaznniglansiu
Mliiaswgialangadenda 7,679 a1u
a o a o a a
Wiieansy Snvsuszmalnedanudes
mﬂmﬁmé‘&mwdawaagﬁmmmﬂué’uﬁu
71 9 gadlan

GRIGEHGEGE
NLATYFND
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aNuABAAIENSY

Usznrlnedainuides
nNslasuLlad
giiomedudusiv

9

Y89lan

fia: Thailand’s Second Assessment Report on Climate Change 2016, Global Climate Risk Index Report 2018
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910 Booking.com Sustainable Travel
Report 2020 Wu31
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e Green Heart

e Green Logistics

e Green Attraction

e Green Activity
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e Green Community
e Green Service

e Green Plus
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The pioneering Coral Lines Project at Gili Lankanfushi

¢ 1a54M15 The Coral Lines Project
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(Empowered Consumers)
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(Demographic Shifts)
Usvanslusudunanrsvedlanas
Wisdy 3,000 &weu nelud 2593 el
ﬁwuauﬁu%lﬂﬂﬁﬁfﬁ’ﬂé’ﬂ%ﬁiwmﬁu%u
AnufeNsMasuevnseslaniazintu
MSUELOAUA LTNadAEAOAINAIANTS
wazAFosnsvesuslan Tasazidey
B/nsuslaaveyana

JanAUALAtUSNISN1INISLIU
(Financial Products and Services)
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(Technological Barriers)
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(Digital Teleportation)
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(Urban Innovation)
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(Citizen-Centric Delivery) dsnaliidl
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Log In-Sign

The Hyage Overs; Cocoo,

n zed

With Recyeled 3pm Thirn:ula?eﬁ‘:'at
Coffee Liqueur -

¥ 5 M oL oy

Sizing Guide

FREE shipping on this teent

Product Details ~

IM™ foatharless recycled insulation, water rapellent,
wind resistant. Outershall mad of ST% recyced
potyaster, 43% polyestar, Filing made of 75% recycied
pobyaster, 25% polyester. Lining made of 100%
polyester. Model measures height: § 7 bust: 37
st 247, hips: 357 wears a size 5.

Stipping b Reterns

Shara this prodest:
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% Delnvig 9 o

°n

yanuilaluannunrliunisiaeunlas
719 6 aufinantuneuntnd Fadulsehu
AsasukUaanenaindulusuinnunad
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o A a Ay v oa X v
FanuinfinisiUasunlaantannduwad
waradinansznund1Agaan1339UTeves
o 1 a 1 < v o w1 -t
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o Msvauduihudodinueaulay
(Social Shopping)
o YaanINstrsERugULuuln
(New Methods of Payment)
o N15%0UTINIU Immersive Technology
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(Social Shopping)
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Instagram for Business

Qv A

67 likes

jaspersboutigue Belt + bag = getaway ready
View all 4 comments

arminteimouri @reza.fazeliii ino bebin
reza.fazeliii @arminteimouri oh oh

15 March 2017

&) jaspersboutique vV H
sunbasked trio leather bags
$300

Description
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2.3 nIsnaJingloe1ISudngau
(Responsible Tourism)
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(Responsible Tourism)
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creates better places for people to live
in, and better places to visit.)
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COVID-19 uaznIsnoJined
281JSuliadau
(Responsible Tourism)

INTIYUYDY One Planet Vision
for a Responsible Recovery of the Tourism
Sector v81 UNWTO Wtlidiudamansenu
#ogRANMNITYIBTEI91NINGA COVID-19

N12:90dIHNSSY

Tul 2563 datavniaAsygialu
qmamﬂismauﬁm (International Tourist
Arrivals) aganaauseua 58-78%

112:N115313J1U

AR COVID-19 dwmalviyaainslu
gmEvNTIIYRaTEhlans M 100-120 &
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Recovery for the Tourism Sector) Lﬁuéﬁ
2 oSz neUsema fio TSR
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(Community - Based Tourism, CBT)
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(Voluntoruism, VT) V l t
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— Bangkok, Thailand

Lo Thal Elephant Sanctuary @
Usglovuinlan nding 4.9 % 4 % % % (162) (D) GEEID

$594 per week - 1 - 12 weeks - Age 18+ - =

This elephant sanctuary gives refuge to domesticated
elephants who have been rescued from a life of working on
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trusmistuus:inaAlne - Volunteer World = fom X
Airport Taxi Housing Food
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Pro-Poor
Tourism
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Tourism
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Voluntourism
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(Motion-Based Tourism)

wildluwmsudnisveaiielueuinn
Ao mvleafienfiinnsindeuiinaeninan 7
Jutulufinisvieaiieaifinnsiadoulun
s'wamaagjﬁiaa 9 LﬁaL‘T;Juﬂﬁﬁnmm;i"%’ﬂﬁu
wsusnmsviesiieawuulnl luduiadlss
nsmluiindudnuazuasiionuves
myvieaiten lemavnsgsiaidauuieades
uagnIAnwIANAIUTEINA

nisnaJiieoninisindauinasanal
Wusduuunisnostfesibuuslin
wivlntul 2564

Forbes fnganstofsananigoiuim
ﬁﬁlﬁfamlﬁ'mﬁ’uqiﬁaLLazmiL?u
1015081289 “4 Biggest Travel Trend
for 2020” 1dn

o NSVIRLNEETY
| a a A a
o NSVRNNYIALNANALIEDIUTN
PHUNYIDWNYITIUIULN
o N15YBWNYNAYNISITUSATTEUY
YUAIIATUNIUEDN

| A Ao 4 A
o NIVIBANYINUNTILATDUVIAADAIAT

dgauNIsnaJtned
nonistnaauncaaaaal
| a A a A i

AMSNBNYINANISIARBUTINA DN
1187 (Motion-Based Tourism) @11139
Tmanulaan “n1sviesiondanay iy
(Adventure Tourism) N3dn15Y1AaNSTY
Na19uWde (Outdoor Activity)” 1fieaa1n
n1svesendenagdednisiuuy
AsAUAaNSSUNTNSIAdaUNRaDALIAY

A15MRUNYINTNITLARDUNNADALIAT
LANFI9INNTTVUNYNTINAY Holu
LUNDIVRIN T

| a aa A a:'

e N15YIBLTIYININISIARRUTINAEN
LANNIIINT B g UIAINTTY (T
AsedeulnITianesEAunaletunn)
Winduvselal daty Feanunsaudaguuuy

| a v & | a
M3vieaiigeanta 2 sUwuufe NMsviewdies
A1N15.ARDUTNAADALIAT WATAISNBLNED
Aay va a a
aflainsedaunnaannan

o MsViRNNYNT Ny Houeslu
sunuudfanssuagluntsvie e neiul
AM5YNAINTIUNANLRY TANUTINNE FuLiu
WnUsyaunisal wlanlvivseld aetu 34
a1u1saswuneanladunisieuiienda
NAYABLUUINTY N15YI09T8ININAYAE
waznsvieuieIndneglusunuudu

- ' = [
AFMauassUuuunsnadineatiuitiodu 75



Non Motion-based Tourism
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7. Saddle
@ skedaddle

25 YEARS OF PEDALLIN' PASSION

Road Cycing | LeisureCycling | Mountain Biking | Family Cycling
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e Road Cycling: For cyclists eager

to ride the world’s most spectacular roads

e Leisure Cycling: For travelers
seeking the opportunity to see all a
destination has to offer, at their own pace

e Mountain Biking: For bikers who
enjoy exploring epic wilderness on a
variety of off-road terrain

e Family Cycling: For rides that
keep the whole family smiling

e Cycling Adventures: For
globetrotters looking to ride the route
less travelled

e Tailor Made



Croatia Bike & Boat

Croatia Bike & Boat tJuuiining
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CROATIA Bl
| BOAT

Island Hopping Adventure(s)* *Yes - we’re adding another week!
Same boat. Same price. Same itinerary (except in reverse).

Week 1: October 10-17, 2021 (sold out) < Week 2: October 17-24, 2021

Scroll for details.
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Dragon Route in Japan
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Eastern Hokkaido’s Kushiro Marshland
and Shiretoko Peninsula

Akita and Aomori prefectures

and the Aizu area in Fukushima
Prefecture

Ise-Shima in Mie Prefecture and parts
of Gifu and Ishikawa prefectures

the Kinki region’s World Heritage Sites
Tokushima and the Setonouchi
Inland Sea region

Kochi and Ehime prefectures in Shikoku
Kumamoto and Fukuoka prefectures

in Kyushu
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-CO VAN KESSEL-

BANGKOK TOURS
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Co Van Kessel Bangkok Tours
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(Tourist Limitation Zone)

YANITReNgILarAanIIUNN
HOUNEBULAAIULAILAFINANTENUAD
ATUASULUAIVBIANINLIAA DU LAYHIAY

a A A Ao A =
YasEnunvioniien Weldnviewiendu
Frurunn A8 linansenusaanun
| A X v v & P )
yieudigddunTulume setiusaiatasiu
ldldaaruiiviesodenigauliena
Wenenld Fsdpelinsiinsnuiudnviaaiien
Tmuunzauiuaninvesanuiviawien

an12:nisnaJinesduiiu
(Overtourism)
annznisvieniieadududunaun
I1nNsIRLTuYe s uIuTRvie e
AUl Tnefinnsldadausnuy Twitter
uwasuiin #overtourism Tud 2555
yenand wirssusziuland e
nslSenuwes Overtourism 13 fedl

e The World Tourism Organization:
NANIENUVDINITNOUTNYINTAD
A a{' & & A | = aa a
anuivieaiien viseluunsdIu Jsiidviana
winfulydenisfuiaunindinves
AUYBINY Y30 AMNINVBIUTTAUNITAIN
dnvieafienlasulunisau

e The Responsible Tourism Partnership:
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(Mallorca, Spain)
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(Taxation and Tourism)
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fan: Organisation for Economic Co-operation and Development. (2014). OECD Tourism Trends and Policies 2014.
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Tne VISA-Free 15 Useine Tuuszmna USD 1.6-9.6
YIUNYIR USD 12.9-22.5

Byaui VISA-Free 9 Uszine O
W VISA-Free 10 Uszine O

uslu VISA-Free 40 Uszine O

Wi VISA-Free 7 Uszine Tuusgna USD 2.4

WIUNYIH USD 20
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WIUNYIR USD 11.4
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ﬁm’w: 1 The Passport Index, 2 International Air Transport Association (IATA), 3 mwiamwnwmmméa‘ﬁaga, 4 The Association of
Southeast Asian Nations
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(Taxation and Tourism)
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